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Exhibit

The Exhibit section appears in the January/
February, March/April, May/June and
September/October issues of Communication
Arts and features a selection of innovative work
in the various fields of creative communication.

We're looking for new, outstanding, high-quality, original
work. Please send samples of your most recent collat-
eral, packaging, print ads, television and radio com-
mercials, direct mail, shopping bags, CI) covers, books,
trade and museum exhibits to Jean Coyne, Exhibir,
Communication Arts, 110 Constitution, Menlo Park,
California 94025. Describe the purpose, background and
include creartive credits. Send TV commercials on 34"
videotape cassettes ntsc. Send radio commercials on indi-
vidual audio cassettes. Pieces to be returned must be
accompanied by a self-addressed stamped envelope or

your Federal Express number.

Left: Matteo, manufacturer of luxury bed linens, first
approached Los Angeles, California-based graphic design
firm Chase Design Group (formerly Margo Chase
Design) in the fall of 1997 because their brand needed
an update. President Matt Lenoci explained, *I went to
Chase Design Group with a shadow of a company com-
posed of relatively little sales and even less good design.”
The redesigned identity, packaging and markering collat-
eral engendered new confidence in the company and
resulted in a corresponding doubling of sales. As Chase
Design Group's involvement expanded to include rextile
and exhibit design, sales have continued to increase
steadily each year.

Margo Chase, art director/designer.

This page: California Missions Foundation
posters, from a series of four, produced to increase aware-
ness of restoration needs due ro the current dire
condition of the missions. “The California Missions
Foundation was formed in October 1999,” said creative
director Sakol Mongkolkasetarin. “Their goal is to raise
sso million to preserve and maintain the 21 original
Spanish missions across the state. We wanted to tell as
much of the story as possible, so long copy and multiple
images seemed like the natural solution.”

Sakol Mongkolkasetarin/Tim Koomsorn, art directors; Tim
Koomsorn, designer; Andy Sohn, writer; Terry Ruscin,
California Historical Society, photography; Acme Advertising
(San Francisco, CA}, ad agency.
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